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- Patanjali has Plan B after
- slowriseto3I120-bn sales

ARNAB DUTTA POOR POSTURE

Delhi, 19 A i
WEW DEML 19 aghst Revenue growth fell sharply in 2017-18

SN Revenue (T billion) LHS
clocked %120 billion in sales 410

Baba Ramdev’s Patanjali Group

during 2017-18 (FY18), up from
3105.61 billion in the previous
year, the latest figures sourced
from the company show.
Patanjali’'s revenue grew in
double digits, a yardstick of
things going well at a time
when businesses have faced
speed bumps.
But, compare the sales
growth number in FY18 —at 13.6
per cent — with that in the three

preceding years, and the gap

tells a story.
In 2016-17, Patanjali sales had

grown 111.2 per cent, in 2015-16
at 149.3 per cent, and in 2014-15

at 69.4 per cent.
“We have grown consistently
despite disruption in business
activities due to macro factors
like the goods and services
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issues like realignment of
rural distribution,” company
spokesperson S K Tijarawala

told Business Standard.
To be sure, between 2011-12

and 2016-17, Patanjali’s top line
grew at an 88 per cent compound

annual growth rate.
Even as the company links

etisation and the GST to the
sharp drop in its growth rate,
analysts argue that Patanjali lost
focus somewhere in the way and

that caused its decline.
Telecom, security services,

and online applications are
among the new business areas

that it ventured into recently.
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