Michelin to open Indic tyre plant n2013
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MICHELIN, a leading glob-
al tyre brand, is preparing
for a bigger play in the Indi-
an market. The French
company expects to com-
mence operations at its In-
dian truck radial tyre plant
early next year.

In line with the com-
mencement of production,
the company plans signifi-
cant ramp up in its dealer
service network during this
year to support future
growth plans, .

“Our first plant in India,
which will produce truck
tyres, is expected to come on
stream in early 2013. More
than €600 million is being
invested in the new facility,
which is located in an indus-
trial park 50 km north of
Chennai. At full ramp-up,
the plant will produce two
million radial bus and truck
tyres a year and employ
1,500 people,” said Miche-
lin's annual report for 2011.

“Three strategic projects
in Brazil, China and India
will account for nearly one-
third of consolidated capital
expenditure for the 2011-
2015 period. Beginning in
2012, South America and
Asia could produce 50 per
cent of the world’s new auto-
mobiles. The same year,

BETTER GRIP: The company has invested around €600m in the
new plant, which is located in an industrial park near<Chennai

three giant new Michelin
plants will begin manufac-
turing their first tyres in
Brazil, China and India.
Representing a total invest-
ment of €2.75 billion, at a
time when demand is ex-
pected to grow by 8 to 10 per
cent a year over the next 10
to 15 years, the three plants
will' strengthen our scope
and reach in the global mar-
ket place,” it added.

The company has also
reengineered its tyre tech-
nology to meet the condi-
tions in countries like India
where traffic is heavy, road
networks are under con-
struction and distances be-
tween the city and the coun-
tryside are long. These tyres,
designed for a wide range of

vehicles, from compacts to
large sedans, will offer 20
per cent longer tread life,
the report pointed otit.
Michelin, a pioneer in
radial tyre technology, sees
strong growth potential in
India particularly in the
truck radial segment, given
the improvement in infra-
structure and gathering
momentum for radialisa-
tion in the truck segment.
“Truck radialisation will
go up to 50 per cent by 2020,
the potential is massive and
OEMs are realising the posi-
tive impact of radialisation
and are committing to the
use of radial tyres. India is an
important market for Miche-
lin and our objective is to
continue our expansion here

both on the tI‘Llf:l{ and pas-
senger car tyres,” Abhijit
Bakre, - country marketing
manager, Michelin India had
told Financial Chronicle.

The comipanyis expand-
ing its reach further in
India though it is already
present in most parts of the
country. Since 2010, truck
tyre dealership and service
network in India is being
developed under the Truck
Service Centre programme.
While the company has
opened nine centres so far,
21 such outlets are planned
during 2012.

“Apart from the benefits
of higher mileage and dura-
bility, improving road condi-
tions have spurred demand
for radials. Besides, with sev-
eral tyre companies scaling
up radial capacities, market-
ing efforts for the same have
been stepped up significant-
ly: As OEM tyre fitments lean
towards radials, replacement
fitments also gradually start
skewing towards the same,”
Subrata Ray, senior VP — cor-
porate ratings, Icra said.

Michelin, which entered
India in 1999 has been sell-
ing range of tubeless car ra-
dial, tubeless and tube type
bus and truck radials besides
two wheeler and off-the-
road tyres in the country.
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