"SMESs are recognising the
role of te chnology in
delivering better products

Massachusetts, USA-headquariered Dassault Systémes SolidWorks Corp., founded in 1993,
is a player in 3D software tools that can be used in creating, simulating, pubhshmg and
managing data. Pravda Godbole spoke to BERTRAND SICOT, the company’s CEO, about

one of the company’s focus areas — Indion small and medium enterprises. Edited excerpts:

. Which technology problems
. of Indian SMEs do you plan
; to address?

i Today SMEs have tough com-
i petition. Both locally and glob-
¢ ally, they need to adhere to their
i OEM standards to manufacture
i the best-quality products for the
i market. SMEs also face the chal-
: lenges of speedy delivery. DS
i SolidWorks helps them to come
i out with better products by help-
i ing their design teams to design
products-faster and manufac-
ture products that are more

adaptable by end-users.

how do you plan to tadde
this situation with your
offerings?

With new markets opening up,
COl § are nd longer com-
peting domesticallybut ona’
globalplatform.Wflﬂethlsspeils
increased opportunities for
SMEs; it also means churning
out products that are efficient
and on a par with global qual-
ity standards. In such a dynamic
i buginess environment. inno-
vation becomes the key to sus-
tenance, demanding accurate
i and efficient designing capa-
. bilities. Besides, it has also be-
come critical for manufacturers
to get the produtct right the first
time, to minimise potentially
damagng post-salm issues. They
must increase manufacturing,
which is only possible by short-
emng de51gn cycles, shrinking
i engineering costs with shorter
; product life cycles and min-

. imising raw materials usage.

: The engineering design
: marketinIndia was previous-
ly dominated by 2D players.

SolidWorks entered the Indian

market in 2002 with the mission
of unleashing the power of 3D
mechanical design. Since itsin-
ception, SolidWorks has expe-
rienced expounential growth. In-
dian SMEs, which were earlier
resistant towards adopting and
investingin new technology, are
now recognising the role of
technology in delivering better
products, substantially adding
to their growth.

What kind of expansion plans
do you have in India?

Over the last few years, the en-
gmeermg technology services

preferred destmat[on for En-
gineering Research and De-
vehpment and Design (ER&D)
services with a 22 per cent share
in the revenue. The market for
these services is expected to
quadruple over the decade,
touching an estimated $40-45
billion by 2020. SolidWorks has
been quick to recognise this

emerging opportunity, and has

erage 2D drafting tool.

increased its focus on the In-
dian matket.

Engineering designisalso
oneof the most rapidly emerg-
ing professions in India. Cus-
tomers demand qualified Solid-
Worksgradwites w1thh1gh lev-
¢ls of design and enigiheering
competency and skills. Solid-
Works has been helping Indian
students to gain access to pow-
erful 3D CAD software, master
3D CAD fundamentals and
equip them with the skills need-
ed to design breakthroughin-
novations. As part of our com-
mitment towards the India mar-
ket we will continue to step up
ourinvestrient in education and

upgradethe skills of Indjan stu-
dentsin thisfield.

What are the price points of
your offerings in India?

We entered the 3D CAD market
at a time when most 3D solu-
tions cost around $20,000. We
offered affordable but powerful
3D solutions for engineer,
at just a little more an av-



